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19.1% or 9,402,077 of USA GEN-Z(P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
Typical GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 23.4 years
old (.1% younger than average) and have a $57,706 (30.7% lower than average) annual household income.
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18.4% or 261,104 of CHI DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
Typical GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 23.7 years
old (.5% older than average) and have a $62,191 (40.5% lower than average) annual household income.
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Typical GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 23.5 years
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=WDC
P18-29 old (1.% older than average) and have a $74,281 (33.% lower than average) annual household income.

@ Percent of Market: GEN-Z (P18-29) ﬂ* Gender of Target vs. Market: GEN-Z (P18-29) Ethnicity of Target vs. Market:

White
Black/African
= who are Not-Yet-Enrolled and American
0 (y Seeking an UNDERGRADUATE
. laT%
2 . 1 (4] DEGREE Asian g
Remainder of WDC DMA A81K
® Remainder it
iher l | 7.7%

23.2

Total Persons: 523,882

23.2 —
Hispanic -
551,821

= who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE

859,830 Men Men Women Women
: sy
Age Cell Demographics of Target vs. Market: Averoe Age: W= HHI of Target vs. Market:

e o 232

= who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE m WDC <$35K HHI 2

$35K-$50K HHI  gernrtts

3879 y v
Pa.5% $50K-$75K HHI ;
o E=———aa30e%d
26.8% $75K-$100K HHI
$100K-$150K HHI il
~7.0%
$150K-$250K HHI iRt
0.7%
0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% $250K+ HHIl

18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+

Avg HHI: e
u who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE mWDC e N .gWM J| $110,814

wpc DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 130
All Graphs and HBIAI Data Medeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[((((Age: 18 - 29) AND (Level of education: High school graduate (12th grade or GED) OR Level of education: Some college credit (no degree) OR Level of education: Some college (AA/Associates or 1-3 years of college))) AND (Lifestyle changes/events personally plan to do next 12 mths: Go back to school (for degree/certification)
OR Wavs used Internet/apps past 30 davs on anv device:Lifestvle: Education (research schools, application, financina))) AND Currently enrolled/attendina classes at a colleae/universitv: No)l



19.7% or 156,329 of SEA DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
Typical GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 22.1 years
old (6.8% younger than average) and have a 583,926 (21.2% lower than average) annual household income.
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23.6% or 217,198 of PHX DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
-0 Typical GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 23.4 years
[ Y old (.8% younger than average) and have a 574,035 (14.6% lower than average) annual household income.
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19.1% or 9,402,077 of USA GEN-Z(P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 67.5% more
likely to be a high school graduate, 1.1% more likely to work full-time, 41.6% less likely to be married,
43.% more likely to be a parent of 1 or more children unde
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18.4% or 261,104 of CHI DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 57.7% more

likely to be a high school graduate, 1.5% more likely to work full-time, 47.7% less likely to be married,
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20.1% or 215,873 of WDC DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE...
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 72.5% more
likely to be a high school graduate, 6.1% more likely to work full-time, 56.1% less likely to be married,
17.3% more likely to be a parent of 1 or more children und
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19.7% or 156,329 of SEA DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE...
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 64.4% more
likely to be a high school graduate, 28.2% less likely to work full-time, 42.7% less likely to be married,
31.2% less likely to be a parent of 1 or more children un
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23.6% or 217,198 of PHX DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE...
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 57.6% more
likely to be a high school graduate, 4.2% less likely to work full-time, 47.6% less likely to be married,

8.8% less likely to be a parent of 1 or more children unde

} ma 29
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19.1% or 9,402,077 of USA GEN-Z(P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 28.1% less likely
to own their home, 4.% more likely to own a lower valued home, 4.4% less likely to have a single-family
home, 17.4% more likely to have a dog.
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18.4% or 261,104 of CHI DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 46.% less likely

to own their home, 55.3% more likely to own a lower valued home, 12.5% less likely to have a single-
family home, 2.8% less likely to have a dog.
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: 20.1% or 215,873 of WDC DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 45.6% less likely

to own their home, 31.3% more likely to own a lower valued home, 9.1% less likely to have a single-family
| home, 25.9% less likely to have a dog.
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19.7% or 156,329 of SEA DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 12.3% more

likely to own their home, 7.1% more likely to own a higher valued home, 21.1% more likely to have a
single-family home, 49.9% more likely to have a dog.
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| 23.6% or 217,198 of PHX DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 11.4% less likely

to own their home, 35.9% more likely to own a lower valued home, 1.1% less likely to have a single-family
home, 48.1% more likely to have a dog.
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19.1% or 9,402,077 of USA GEN-Z(P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 25.9% more likely
to look up D-I-Y advice online, 12.8% less likely to always vote in local elections, 33.4% less likely to belong
to a gym, 18.% less likely to fly domestic p
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18.4% or 261,104 of CHI DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 33.5% more likely

to look up D-I-Y advice online, 41.% less likely to always vote in local elections, 20.4% less likely to belong

to a gym, 9.6% less likely to fly domestic pa
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20.1% or 215,873 of WDC DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE...
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 7.2% more likely
to look up D-I-Y advice online, 8.8% more likely to always vote in local elections, 45.5% less likely to belong
to a gym, 34.1% less likely to fly domestic pa
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19.7% or 156,329 of SEA DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 43.5% more likely
to look up D-I-Y advice online, 22.4% more likely to always vote in local elections, 24.9% less likely to

belong to a gym, 14.7% less likely to fly domestic
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23.6% or 217,198 of PHX DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 17.2% more likely

to look up D-I-Y advice online, 28.1% less likely to always vote in local elections, 84.6% less likely to belong

to a gym, 15.2% less likely to fly domestic
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Past 30-days QSR Users: GEN-Z (P18-29)

19.0%

1time

S .

3 times

4 times

5 times

6 - 9times

10 times or more

» who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE

Total Monthly QSR Users:
89.5%

W USA GEN-Z(P18-29)

Avg. Monthly QSR Meals:
86.4%

19.1% or 9,402,077 of USA GEN-Z(P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 3.6% more likely to
use QSRs past mo., 3.3% less likely to use Sit-Down Restaurants past mo., 6.8% more likely to use Casinos

past yr., 16.8% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: GEN-Z (P18-29)
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Past 30-days QSR Users: GEN-Z (P18-29)

g e
i -

3 times

4 times

5 times

6 - 9times

10 times or more

past yr., 16.9% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: GEN-Z (P18-29)
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18.4% or 261,104 of CHI DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 7.8% more likely to
use QSRs past mo., .3% less likely to use Sit-Down Restaurants past mo., 4.7% more likely to use Casinos

Top-10 Cuisines: GEN-Z (P18-29)

(Sit-Down Restaurants Used Past 30-days)
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Past 30-days QSR Users: GEN-Z (P18-29)

= ‘ A l 1time
S
3 times
4 times
5 times
6 - 9times
10 times or more
= who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE =WDC

Total Monthly QSR Users:
88.8%

83.0%
e mesm D K2

Avg. Monthly QSR Meals:

20.1% or 215,873 of WDC DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 7.% more likely to
use QSRs past mo., 17.7% less likely to use Sit-Down Restaurants past mo., 7.4% more likely to use Casinos
past yr., 18.3% more likely to smoke cigarettes.
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19.7% or 156,329 of SEA DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 1.5% more likely to
use QSRs past mo., 4.3% more likely to use Sit-Down Restaurants past mo., 21.9% less likely to use Casinos
past yr., 31.8% more likely to smoke cigarettes.
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. ¥ (Sit-Down Restaurants Used Past 30-days)
«1 : l 1time 6 1time 15.7%
- =

i 3.8¢ 3%
same S T—

Mexian  Paza  Coffee  Chinese malian  Wings/ Sealood Upsale indian/

T House /. Burgers /. Thai /
10 times or more 13.5% 10 times or more m e s o]

# who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE ESEA = who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE W SEA mwho Seeking DEGREE WSEA

Total Monthly QSR Users: Avg. Monthly QSR Meals: Total ly Sit-Down Users:  Avg. Monthly Sit-Down ant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
83.5% 3% 66.6% 63.8% who are Not-Yet-Enrolled and secking on... SEAAG NI 38.0%

Drank Past 30-days: GEN-Z (P18-29) Past 12 months Casino Activities: GEN-Z (P18-29) Used Past 30-days: GEN-Z (P18-29)
Lo e ]
[— — ki
, — <k
Table Games (Craps, Poker, etc.) -
' 17 o 5.7%
Cigaren;as .

Slot Machines

Imported Beer g
Wine Upscale Restaurant
Domestic Light Beer Stage Show / Concert & 4.1% 30.1%
Domestic Regular Beer - v Sports Betting
Microbrew / Craft Beer 2 3'0%5_..,% i Other Gambling W 6.5%
6%

oo B LN

w who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE WSEA = who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE mSEA wwho are

Casinos visited past 12 Yes ijuana / Cannabis

DMA Scarborough R1 2026: Mar25-Mar26 Qual intab 65
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[((((Age: 18 - 29) AND (Level of education: High school graduate (12th grade or GED) OR Level of education: Some college credit (no degree) OR Level of education: Some college (AA/Associates or 1-3 years of college))) AND (Lifestyle changes/events personally plan to do next 12 mths: Go back to school (for degree/certification)
OR Wavs used Internet/apps past 30 davs on anv device:Lifestvle: Education (research schools, application, financina))) AND Currently enrolled/attendina classes at a colleae/universitv: No)l



Past 30-days QSR Users: GEN-Z (P18-29)
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past yr., 57.2% less likely to smoke cigarettes.
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23.6% or 217,198 of PHX DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 3.1% less likely to
use QSRs past mo., 1.2% more likely to use Sit-Down Restaurants past mo., 25.7% more likely to use Casinos
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19.1% or 9,402,077 of USA GEN-Z(P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 9.6% less likely to
have a 401K, 7.7% less likely to have an Auto Loan, 41.2% less likely to Invest/Trade Stocks Online, 25.3%
more likely to pay with their Debit Card.

mﬁalnvestments Owned: GEN-Z (P18 29) Financial Services Has and/or Uses: GEN-Z (P18-29)

IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds &m 8.3%
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i e 21% 2 ~ 1.6% 1.0% 1.4%
Other (Crypto / NFTs / Metals, etc.) 57% Checking Debitor ATM  Savings  CreditCard  Mobile Online Online Bill Home Autoloan Studentloan  Money  Personal Loan Certificates of Refinanced ~ Home

Account card Account Banking Banking Paying Mortgage Market Deposit(CDs)  Home  Improvement
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18.4% or 261,104 of CHI DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 44.2% less likely to
have a 401K, 32.% more likely to have an Auto Loan, 45.% less likely to Invest/Trade Stocks Online, 8.8% more
likely to pay with their Debit Card.
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20.1% or 215,873 of WDC DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE...
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 24.8% more likely to
have a 401K, 27.9% less likely to have an Auto Loan, 48.6% less likely to Invest/Trade Stocks Online, 24.5%
more likely to pay with their Debit Card.
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19.7% or 156,329 of SEA DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 4.6% more likely to
have a 401K, 38.4% less likely to have an Auto Loan, 70.6% less likely to Invest/Trade Stocks Online, 16.2%

more likely to pay with their Debit Card.
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23.6% or 217,198 of PHX DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 2.6% less likely to
have a 401K, 41.2% less likely to have an Auto Loan, 87.5% less likely to Invest/Trade Stocks Online, 60.7%
more likely to pay with their Debit Card.
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“Lifestyle/Future Plans”
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GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an average of 2 days, 22
hours, 59 minutes and 44 seconds each week with All Forms of Media.

70.3% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an avg. of 6 hours and 55 minutes
each week listening to All Local AM/FM Radio, representing 6.9% of total time spent with all forms of Media.
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Media: Aduits 18 or older
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GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an average of 2 days, 16
hours, 35 minutes and 43 seconds each week with All Forms of Media.

76.8% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an avg. of 6 hours and 12 minutes
each week listening to All Local AM/FM Radio, representing 7.4% of total time spent with all forms of Media.
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Adults 18 or older
b.U
s %
Usoge %:
who are Not-Yet-Enrolled and cHi
Seeking an UNDERGRADUATE
DEGREE

® who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE H CHI

CHI  DMA  Scarborough R12026: Feb25-Feb26  Qual Intab 9 CHIGEN-Z(P18-29) ~ DMA  Scarborough R12026: Feb25-Feb26 ~ QualIntab 587 Hubba rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S tpndithard for Anything

[((((Age: 18 - 29) AND (Level of education: High school graduate (12th grade or GED) OR Level of education: Some college credit (no degree) OR Level of education: Some college (AA/Associates or 1-3 years of college))) AND (Lifestyle changes/events personally pian to do next 12 mths: Go back to school (for degree/certification)
OR Wavs used Internet/apps past 30 davs on anv device:Lifestvle: Education (research schools, application, financina))) AND Currently enrolled/attendina classes at a colleae/universitv: No)l



GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an average of 3 days, 9
hours, 32 minutes and 49 seconds each week with All Forms of Media.

68.5% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an avg. of 10 hours and 40 minutes
each week listening to All Local AM/FM Radio, representing 9.% of total time spent with all forms of Media.
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| GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an average of 3 days, 0
hours, 33 minutes and 23 seconds each week with All Forms of Media.

56.8% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an avg. of 5 hours and 17 minutes
each week listening to All Local AM/FM Radio, representing 4.1% of total time spent with all forms of Media.
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hours, 9 minutes and 0 seconds each week with All Forms of Media.

66.4% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an avg. of 6 hours and 31 minutes
each week listening to All Local AM/FM Radio, representing 5.7% of total time spent with all forms of Media.

< GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an average of 3 days, 4
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GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an average of 1 days, 22
hours, 57 minutes and 22 seconds each week with All Forms of Ad-Supported Media.

69.5% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an avg. of 6 hours and 20 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.4% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Aduits 18 or older
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GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an average of 1 days, 17
hours, 54 minutes and 47 seconds each week with All Forms of Ad-Supported Media.

75.9% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an avg. of 5 hours and 53 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.7% of total time spent with all forms of Ad-Supported Media

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

who are Not-Yet-Enrolled
and Seeking an
UNDERGRADUATE DEGREE

Weekly
Reach %:

® who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE m CHI

CHI  DMA  Scarborough R12026: Feb25-Feb26  Qual Intab 96 CHIGEN-Z(P18-29)  DMA  Scarborough R1 2026: Feb25-Feb26  Qual Intab 587 Hubbqrd Shaf‘fe °fA E“""_Y”"lﬂg
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. DT TS or Anything

[(({(Age: 18 - 29) AND (Level of education: High school graduate (12th grade or GED} OR Level of education: Some college credit (no degree) OR Level of education: Some college (AA/Associates or 1-3 years of college})) AND (Lifestyle changes/events personally plan to do next 12 mths: Go back to school (for degree/certification)
OR Wavs used Internet/apps past 30 davs on anv device:Lifestvle: Education (research schools, application, financina))) AND Currently enrolled/attendina classes at a colleae/universitv: No)l



GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an average of 2 days, 3
hours, 46 minutes and 2 seconds each week with All Forms of Ad-Supported Media.

68.% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an avg. of 9 hours and 34 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 12.6% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an average of 2 days, 1
hours, 18 minutes and 21 seconds each week with All Forms of Ad-Supported Media.

56.5% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an avg. of 4 hours and 59 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 5.7% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an average of 2 days, 3
hours, 31 minutes and 21 seconds each week with All Forms of Ad-Supported Media.

65.4% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an avg. of 5 hours and 51 minutes
E P18-29 each week listening to Local Ad-Supported AM/FM Radio, representing 7.4% of total time spent with all forms of Ad-Supported Media.
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Top-13 All Forms of Media (Persons & % Reach): GEN-Z (P18-29)
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GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an
average of 6 hours and 42 minutes each day with All Forms of Ad-Supported Media. 69.5% listen to
Local AM/FM Radio for an avg. of 54.4 minutes/day.(Local Radio delivers 9.4% of Time with Ad-Supported Media.)
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GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an
average of 5 hours and 59 minutes each day with All Forms of Ad-Supported Media. 75.9% listen to
Local AM/FM Radio for an avg. of 50.4 minutes/day.(Local Radio delivers 10.7% of Time with Ad-Supporti
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GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an
average of 7 hours and 23 minutes each day with All Forms of Ad-Supported Media. 68.% listen to
Local AM/FM Radio for an avg. of 82.1 minutes/day. (Local Radio delivers 12.6% of Time with Ad- Supported Media.)
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Top-13 AII Forms of Media (Persons & % Reach): GEN-Z (P18-29)

{Average week)
Search (Google, Bing, etc)

GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an
average of 7 hours and 2 minutes each day with All Forms of Ad-Supported Media. 56.5% listen to
Local AM/FM Radio for an avg. of 42.8 minutes/day.(Local Radio delivers 5.7% of Time with Ad-Supported Media.)
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GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an
average of 7 hours and 21 minutes each day with All Forms of Ad-Supported Media. 65.4% listen to
Local AM/FM Radio for an avg. of 50.2 minutes/day.(Local Radio delivers 7.4% of Time with Ad-Supported Media.)
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6,532,564 or 69.5% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE listen to Ad-Supported Local AM/FM Radio for an average of 54.4 minutes every day
representing 35.6% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): GEN-Z (P18-29)
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- 198,222 or 75.9% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE listen to Ad-Supported Local AM/FM Radio for an average of 50.4 minutes every day
representing 38.2% of all time spent daily with Ad-Supported Audio.
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- 146,730 or 68.% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE listen to Ad-Supported Local AM/FM Radio for an average of 82.1 minutes every day
representing 33.1% of all time spent daily with Ad-Supported Audio.
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- 88,361 or 56.5% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE listen to Ad-Supported Local AM/FM Radio for an average of 42.8 minutes every day
representing 35.1% of all time spent daily with Ad-Supported Audio.
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- 142,126 or 65.4% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE listen to Ad-Supported Local AM/FM Radio for an average of 50.2 minutes every day
representing 34.1% of all time spent daily with Ad-Supported Audio.
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| 6,532,564 or 69.5% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE listen to Ad-Supported Local AM/FM Radio for an average of 54.4 minutes every day
representing 35.6% of all time spent daily with Ad-Supported Audio.
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198,222 or 75.9% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE listen to Ad-Supported Local AM/FM Radio for an average of 50.4 minutes every day
representing 38.2% of all time spent daily with Ad-Supported Audio.
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| 146,730 or 68.% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE listen to Ad-Supported Local AM/FM Radio for an average of 82.1 minutes every day
representing 33.1% of all time spent daily with Ad-Supported Audio.
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| 88,361 or 56.5% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE listen to Ad-Supported Local AM/FM Radio for an average of 42.8 minutes every day
representing 35.1% of all time spent daily with Ad-Supported Audio.
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P18-29

| 142,126 or 65.4% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE

DEGREE listen to Ad-Supported Local AM/FM Radio for an average of 50.2 minutes every day
representing 34.1% of all time spent daily with Ad-Supported Audio.
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Local AM/FM Radro Formats (Persons & % Reach): GEN-Z (P18-29)

6,532,564 or 69.5% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Pop
Contemporary Hit Radio, Adult Contemporary, Country, and Classic Rock.
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198,222 or 75.9% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Mexican
Regional, Adult Contemporary, Urban Contemporary, and Class

{ P18-29
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146,730 or 68.% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Pop Contemporary Hit
Radio, Urban AC, Country, and Alternative.
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Local AM/FM Radio Formats (Persons & % Reach): GEN-Z (P18-29)

(Average Week) Total Persons:

Adult Contemporary
Pop Contemporary Hit Radio

Classic Hits

Christian Adult Contemporary

88,361 or 56.5% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, All
Sports, Country, and Pop Contemporary Hit Radio.

% Time Spent:

{axeroge oy

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): GEN-Z (P18-29)

News/Talk/Inf

(1375
[0 64
m Rhythmic AC Rhythmic AC ormation
mic AL
" Adult Hits 2t m;f,";w "o1e 210
Classic Rock m 30.6
P Classic Rock News/Talk/Infor | Christian Adult
8.3% 37.8 mation Contemporary Adult
Rhythmic AC Avg. Hours+Minutes/day with Local m Pop 203 19.8 Contemporsty Adult Hits Contemporary
P AM/FM Radio: GEN-Z (P18-29) m Contemporary Christian Active Rock 20.0 17.7
g% Hit Radio Adult 26.3 PER:]
All Sports m 274 Contemporary
= Po
News/Talk/Information m Contemporary Christian Adult orary Hit | Classic
T who :dns::ﬂ::;:md SEA m ACU:E gock Ch;ﬁst;an Co nt;jsn;;orary Clasgizc (I:ock R;d? ;I;t:f; All 15_;1; rts
UNDERGRADUATE DEGREE m =5 8 . n . _ .

m who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE W SEA

= who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE

m SEA

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): GEN-Z (P18-29 Ad-Supported Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): GEN-Z (P18-29)
(average week) Total persons: % Time Spent. [Averoge Daj
s Coempory e —— g A

Pop Contemporary Hit Radio Adult
Classic Hits Contemporar
Rhythmic AC . Adult Hits ¥
Country VTZZ.l‘ Country Active Rock 200 177
Classic Rock
Altemative Classic Rock Adult Hits Pop
37.8 306 Contemporary
Rhythmic AC Avg. Hours+Minutes/day with Ad- i HitRadio | Classic Hits
e Supported Local AM/FM Radio: Country Adult Classic Rock 17.5 17.4
GEN-Z (P18-29) 215 Classic | Contem 226
All Sports Hits porary Rhy:th
17.7 17.4 mic
Active Rock - ()-40 Pop L Conte
Hot AC Contemporar mpora
who are Not-Yet-Enrolled SEA e 9 % e Hit
R iSeckigh Active Rock y Hit Radio | All News All Sports HF)Y AC Rhythmic AC All Sports ~ All News | ¥
UNDERGRADUATE DEGREE 36.8 27.4 19.0 16.4 239 21.8 ) 16.1 Radi...
Rhythmic Contemporary Hit Radio

= who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE mSEA

® Share of Everything

® who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE HSEA

SEA DMA Scarborough R1 2026: Mar25-Mar26 Quadl Intab 65
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[((((Age: 18 - 29) AND (Level of education: High school graduate (12th grade or GED) OR Level of education: Some college credit (no degree) OR Level of education: Some college (AA/Associates or 1-3 years of college))) AND (Lifestyle changes/events personally plan to do next 12 mths: Go back to school (for degree/certification)
OR Wavs used Internet/apps past 30 davs on anv device:Lifestvle: Education (research schools, application, financina))) AND Currently enrolled/attendina classes at a colleae/universitv: No)l



Local AM/FM Radfo Formats (Persons & % Reach): GEN-Z (P18-29)

142,126 or 65.4% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Hot AC, Adult
Hits, Mexican Regional, and Classic Hits.

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): GEN-Z (P18-29)
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3,506,194 or 37.3% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE watch Ad-Supported Local TV Stations for an average of 28.4 minutes every day
representing 27.2% of all time spent daily with Ad-Supported Video.
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116,547 or 44.6% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE watch Ad-Supported Local TV Stations for an average of 37.2 minutes every day
representing 30.4% of all time spent daily with Ad-Supported Video.
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71,520 or 33.1% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE watch Ad-Supported Local TV Stations for an average of 21.4 minutes every day
representing 16.1% of all time spent daily with Ad-Supported Video.

Avg. Week AH Video (Persons & % Reach): GEN-Z (P18-29)

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): GEN-Z (P18-29)

% Time Spent:
YouTube Video m 65,9% 10.6%
Netflix m o &0 Premilu
TikTok  PAA e X m (T,::b e
Amazon Prime/IMDb/FireTv  [ERSSES v S NetWor YouTube

Non-Premium Cable TV...

Roku + The Roku Channel
AppleTV+,fubo,Pluto, Tubi, etc.
Local TV Stations

Hulu/Hulu + Live TV (any Hulu)

41.6%
o —
R — A
P i P Vs G2 1529

EEEEP
2 o g i
= DR IR

22.8

_‘ Amazon

Prime/l | Netflix
MDby/Fir 71
eTV.. |

ks...

Hulu/Hu

lu + Live

Local TV Stations

34.0

Netflix
8.3

Video
15.2

Roku +
The...

Premium
Cable...

Disney+  FYETAI M CRL Hal  Ap
Non-Premium Cable TV YouTub Non-Premium Cable TV Zon u/H ple
pescock R R TTIN™ 2N ] ity Ama .
. = = 2 Networks e Video Networks Prime/IM ulu TV+
parmounts R R’ 5 s et et e Ay - B
Premium Cable TV Networks m- 1&?& UNDERGRADUATE DEGREE

m who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE

=WDC

= who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE

EWDC

Total Persons:

Avg. Week Ad-Supported Video (Persons & % Reach): GEN-Z (P18-29)

YouTube Video
TikTok

Non-Premium Cable TV...

Amazon Prime/IMDb/FireTV
Local TV Stations
Hulu/Hulu + Live TV (any Hulu)

56.7%

.
_Hﬁv-
ssose |
e — T

Avg.

13.1

ES

182

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): GEN-Z (P18-29)

Local TV
Stations

Amazon
Prime/IMDb
[FireTV

Non-Premium Cable
TV Networks
21.7

YouTube Video
15.1

Amazon

et o . A
6 21.4 194 Prime/IMDb/FireTV
Peacock m Avg. Hours+Minutes/day with Ad- 11.4
" Supported Video: GEN-Z (P18-29)
Netflix m APP | Hulu/ [NE
Paramount+ YouTu | leT Hulu [REH New H  Apple
i - Non-Premium Cable TV be V4 f o Local TV tli ul | TVt
Disney+ " X
i 1:55 Networks Video ubo Stations TikTok X u/
Roku + The Roku chanrel - (SRSl 395 313 - 322 210 38

Premium Cable TV Networks

who are Not-Yet-Enrolled
and Seekingan

55

oo o o w0~ §
§ :'-:‘-.'.'§.'§§§_';*§

UNDERGRADUATE DEGREE
= who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE

wDc DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 130
All Graphs and soefo.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

= WDC ® who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE

EWDC
® Share of Everything

[((((Age: 18 - 29) AND (Level of education: High school graduate (12th grade or GED) OR Level of education: Some college credit (no degree) OR Level of education: Some college (AA/Associates or 1-3 years of college))) AND (Lifestyle changes/events personally plan to do next 12 mths: Go back to school (for degree/certification)
OR Wavs used Internet/apps past 30 davs on anv device:Lifestvle: Education (research schools, application, financina))) AND Currently enrolled/attendina classes at a colleae/universitv: No)l
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% Time spen

39,689 or 25.4% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE watch Ad-Supported Local TV Stations for an average of 21.2 minutes every day
representing 30.1% of all time spent daily with Ad-Supported Video.
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107,491 or 49.5% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE watch Ad-Supported Local TV Stations for an average of 22.4 minutes every day
representing 19.8% of all time spent daily with Ad-Supported Video.
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3,506,194 or 37.3% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE watch Ad-Supported Local TV Stations for an average of 28.4 minutes every day
representing 27.2% of all time spent daily with Ad-Supported Video.
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116,547 or 44.6% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE watch Ad-Supported Local TV Stations for an average of 37.2 minutes every day
representing 30.4% of all time spent daily with Ad-Supported Video.
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71,520 or 33.1% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE watch Ad-Supported Local TV Stations for an average of 21.4 minutes every day
representing 16.1% of all time spent daily with Ad-Supported Video.
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39,689 or 25.4% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE watch Ad-Supported Local TV Stations for an average of 21.2 minutes every day
representing 30.1% of all time spent daily with Ad-Supported Video.
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107,491 or 49.5% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE watch Ad-Supported Local TV Stations for an average of 22.4 minutes every day
representing 19.8% of all time spent daily with Ad-Supported Video.
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[ 3,506,194 or 37.3% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Local News -
Morning, Sports, Local News - Evening, Movies, and Daytime Soap Operas.
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Local TV Station Programs (Persons & % Reach): GEN-Z (P18-29)

- 116,547 or 44.6% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Sports, Novelas,
Daytime Soap Operas, Local News - Morning, and Movies.
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71,520 or 33.1% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Game Shows,
Daytime Talk Shows, Food/Cooking Shows, Movies, and Court Shows.
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- 39,689 or 25.4% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Local News -
Evening, Local News - Morning, Local News - Late, Late Night Talk, and Game
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107,491 or 49.5% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE watch Ad-Supported Local TV Stations. The Top 6-Programs are Novelas, Local News - Late,
Local News - Evening, Movies, Local News - Morning, and Daytime Talk S
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[ 7,403,629 or 78.7% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE use Ad-Supported Social Media for an average of 263.7 minutes every day representing
47.3% of all time spent daily with Ad-Supported Digital Media.
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| 216,958 or 83.1% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE use Ad-Supported Social Media for an average of 242.7 minutes every day representing
46.2% of all time spent daily with Ad-Supported Digital Media.
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| 168,241 or 77.9% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE use Ad-Supported Social Media for an average of 262.7 minutes every day representing
37.7% of all time spent daily with Ad-Supported Digital Media.
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| 110,376 or 70.6% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE use Ad-Supported Social Media for an average of 260.8 minutes every day representing
45.6% of all time spent daily with Ad-Supported Digital Media.
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[ 172,660 or 79.5% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE

DEGREE use Ad-Supported Social Media for an average of 304.9 minutes every day representing
48.6% of all time spent daily with Ad-Supported Digital Media.
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Avg. Week All Socigl Media (Persons & % Reach): GEN-Z (P18-29)

6,938,367 or 73.8% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE use Ad-Supported Facebook for an average of 85.3 minutes every day representing 32.3% of
all time spent daily with Ad-Supported Social Media.
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- 160,275 or 61.4% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE use Ad-Supported Facebook for an average of 81.3 minutes every day representing 33.5% of
all time spent daily with Ad-Supported Social Media.
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| 77,330 or 35.8% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE use Ad-Supported Blogs/Message Boards (read and/or post) for an average of 66.8 minutes
every day representing 25.4% of all time spent daily with Ad-Supported S
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| 110,376 or 70.6% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE use Ad-Supported Facebook for an average of 83.2 minutes every day representing 31.9% of
all time spent daily with Ad-Supported Social Media.
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136,442 or 62.8% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE use Ad-Supported Facebook for an average of 90.9 minutes every day representing 29.8% of
all time spent daily with Ad-Supported Social Media.
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6,938,367 or 73.8% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE use Ad-Supported Facebook for an average of 85.3 minutes every day representing 32.3%
of all time spent daily with Ad-Supported Social Media.
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160,275 or 61.4% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE use Ad-Supported Facebook for an average of 81.3 minutes every day representing 33.5%
of all time spent daily with Ad-Supported Social Media.
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77,330 or 35.8% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE use Ad-Supported Blogs/Message Boards (read and/or post) for an average of 66.8 minutes
every day representing 25.4% of all time spent daily with Ad-Supported S
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110,376 or 70.6% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE use Ad-Supported Facebook for an average of 83.2 minutes every day representing 31.9%
of all time spent daily with Ad-Supported Social Media.
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136,442 or 62.8% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE use Ad-Supported Facebook for an average of 90.9 minutes every day representing 29.8%
of all time spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Digital Media: 365,206; Social Media: 346,763; Non-Prem. Cable: 122,741; Local TV:
81,774 reaching GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRAD

Local Radio: 391,996; All Other

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an
UNDERGRADUATE DEGREE

4,000,000
3,500,000
3,000,000
2,500,000
2,000,000
1,500,000
1,000,000

500,000

S

\?'\?"Pp?‘-?,@'\q?

e'b.;»n&‘«sa?s‘!vﬂs‘?@'\‘?@%‘*
ol A R A %"’o;a %

R &
R m,«o,w”“?

Mon-Fri Local AM/FM Radio AQH
e Mon-Fri Non-Premium Cable TV AQH
e [Vion-Fri Digital Media (Less Social) AQH

e M on-Fri Local TV Station AQH
e Mon-Fri Social Media AQH

14,000,000

12,000,000

10,000,000

8,000,000

6,000,000

4,000,000

2,000,000

0

o ¥

e Mon-Fri Non-Premium Cable TV AQH

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA GEN-Z(P18-29) 210 DMA Area GEN-Z (P18-29)

P P P 2 ° @ P &

gr S S8 R R R R R A

R M;s.,;“q

e V] o1 Fri Local TV Station AQH
e Mon-Fri Social Media AQH

Q&

s Mon-Fri Local AM/FM Radio AQH

e Vlon-Fri Digital Media (Less Social) AQH

USA GEN-Z(P18-29)  USA Projection  Scarborough R12026: Jan 25-Mar26  Qual Intab 531
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[{{{(Age: 18-

) AND (Level of education: High school graduate (12th
rnet/apps vast 30 davs on anv device:Life

USA Projection

1 grade or GED) OR Level of education: Some college credit (no degree) OR Level of
ducation (research schools, application, financinal)l AND Currently enrolied/attendina classes at a colleae/universitv: Nojl

USA GEN-Z(P18-29)

® Share of Everything
for Anything _

Qual Intab 3,498 Soef'a

ation: Same college (AA/Associates ar 1-3 years of college))) AND {Lifestyle changes/events persanally plan to do next 12 mths: Go back to schoal (far degree/certification)




M-F 6a-7p Avg. Available Impressions per 15-min. are...
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 10,346;
Social Media: 10,224; Local Radio: 8,843;: Non-Prem. Cable: 2,331; Local TV: 1,688
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 10,336;
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M-F 6a-7p Avg. Available Impressions per 15-min. are... Social Media: 14,192; All Other
Digital Media: 13,027; Local Radio: 8,715; Non-Prem. Cable: 5,578; Local TV: 3,538
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6,462,297 or 68.7% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE spend an average of 41.6 minutes per day driving, seeing Billboards and Signs. 58.1% Listen
to Local Radio Stations Out-of-Home for an average of 32.9 minute
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197,861 or 75.8% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE spend an average of 49. minutes per day driving, seeing Billboards and Signs. 63.5% Listen
to Local Radio Stations Out-of-Home for an average of 30.6 minutes/d
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Top-13 Out-of- -Home Media (Persons & % Reach): GEN-Z (P18 29)
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131,153 or 60.8% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE spend an average of 38.1 minutes per day driving, seeing Billboards and Signs. 56.8% Listen
to Local Radio Stations Out-of-Home for an average of 49.7 minutes/

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): GEN-Z (P18-29)

% Time

r: [Averoge Day,

| Walking in Towns,

Billboards & Signs (Weekly Cities, Downtown
Drivers) Areas
381 27.6

AM/FM Radio

Billboards & Signs
(Weekly Drivers)

46.2

Walking in
Towns, Cities,
AM/FM Radio Downtown Areas
329 24.0

Shopping Malls Avg. Hours+Minutes/day with Out- m 55.4 Restaurants | Shopping Restaurants &
eI ; of-Home Media: GEN-Z (P18-29) m MoriE Thesters &1 ga_rs T?[f; —— T‘:: Po;ig-a;ts
e 223 £ 2 o i :
Retail stores  [ASQERE ERRaNY ) _ . S‘e;aﬁ
Public Transit mm v;:;:" v
who are Not-Yet Enralled ic . = .
Drug Stores m s ::“:;m?muf Pubhl;_;ganslﬁ Publi;(; ;anslt Muwelé'-r‘:‘ea\ers Sp;';ify St’;}.rses ?tas LII:E

= who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE

Movie Theaters

mWDC

= who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE

mWDC

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): GEN-Z (P18-29)

{Averoge Week) Totol persons: % Time Spent: (Averoge Day,
oy e ———— ;T 75%

Walking in Towns, Cities, Downtown... _74.4%
Billboards & Signs (Weekly Drivers)  gPbgti ”"
O —C R

AM/FM Radio

Gas Stations/Convenience Stores

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): GEN-Z (P18-29)

I~ = T8 [ [T

i o (=0 [N baS i L

R [0
!g!al!!g!'

Walking in Towns,

Billboards & Signs (Weekly | Cities, Downtown
Drivers) Areas
381 276

Billboards & Signs

Walking in Towns,

Cities, Downtown
AM/FM Radio Areas
29.7 24.0

Sopmle Mok m-rn AM/FM Radio (Weekly Drivers)
restaurants & Bars QN e T A;'g‘ e o"""";’:,/d”y ':;:ZTM“ e ! Restaurants 2 Health Movie Restaurant
pported Out-of-Home ia: " e Podcasts & Bars S
Movie Theat odcasts & Bars Theaters s &B
poccasts [ R GEN-Z (P18-29) il R = C'”blsé 55‘""5 =% g
1%
- Mm Groc | Retil Retai
Drug Stores m 19.4% "’””‘m i 0.45¢ Health Shopping | Store y Podca
e . 0 are Not-Yet-Enr = : " o .
T — mm o Seckienn m Public 'Ir_ans\l Clubs/Gyms Malls s Puth_Erans\( Shopping Malls = Stores
= i UNDERGRADUATE DEGREE - 43.6 219 16.9 40.7 17.7 9.6
2.8%

et e/ cyms PRI TR

® who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE

EWDC # who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE

EWDC

- i
DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 130 Shar‘fewﬂ fa raEyvtehr'isfnt; ing
All Graphs :Jnd soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. - L

[((((Age: 18 - 29) AND (Level of education: High school graduate (12th grade or GED) OR Level of education: Some college credit (no degree) OR Level of education: Some college (AA/Associates or 1-3 years of college))) AND (Lifestyle changes/events personally plan to do next 12 mths: Go back to school (for degree/certification)
OR Wavs used Internet/apps past 30 davs on anv device:Lifestvle: Education (research schools, application, financina))) AND Currently enrolled/attendina classes at a colleae/universitv: No)l



-l P1a 29

Top-13 Out-of-Home Media (Persons & % Reach): GEN-Z (P18-29)
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- - 74,965 or 48.% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
(blr DEGREE spend an average of 32. minutes per day driving, seeing Billboards and Signs. 47.2% Listen
to Local Radio Stations Out-of-Home for an average of 25.9 minutes/day

Top -13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): GEN-Z (P18-29)

Billboards & Signs
(Weekly Drivers)
32.0

AM/FM Radio
274

Walking in Towns,
Cities, Downtown
Areas
29.7

Restaurants &
Bars Podcasts
16.0

Movie

o
Theate.. | Retel

Public Transit
349

AM/FM Radio

26.4

Walking in
Towns, Cities,
Downtown Shopping
Areas Malls

24.6 20.8

Spotify
Podcasts 9.5
10.8
Retail Stores

Restaura

8.6
7.9 Billboards & Signs nts & Movie  Grocery

coneurrent
usoge %:

who are Not-Yet-Enrolled

Public Transit
Public Transit

Movie Theaters

and Seekingan

UNDERGRADUATE DEGREE
TV Music Channels

= who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE mSEA

Shopping Malls
20.1

(Weekly Drivers)
344

Bars Theater
18.3 17.6

s Stores

101 Gas... [N

® who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE

HSEA

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): GEN-Z (P18- 29)

(average week] Totalpersons:
Grocery Stores %%

Welking in Towna) Clcs, Dowton.-
Billboards & Signs (Weekly Drivers) e s L
e —7
Shopping Malls m m
Gas Stations/Convenience Stores m
Restaurants & Bars m

To -13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent):

GEN-Z (P18-29)

Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:
GEN-Z (P18-29)

Billboards & Signs
(Weekly Drivers)
32.0

AM/FM Radio

Walking in Towns,
Cities, Downtown
Areas
29.7

Movie
Restaurants & Theater
Bars
16.0 8.9

Public Transit
34.9

Walking in Towns,

Cities, Downtown
Areas
246

Shopping Malls
20.8

AM/FM Radio
24.4

Movie Theaters
17.6

o Jor BT INTIN oY
BRERE =

Podcasts 259
. Retail
Mowie Theaters m Podc Billboards & Signs Retail = Podca
e m m mp:’::s:d‘;:{::ﬂkd SEB Public Transit Shopping Malls asts | Grocery (Weekly Drivers) Restaurants & Bars | Stores sts
UNDERGRADUATE DEGREE 78.0 201 8.7 | Stores.. 344 183 86 | 81
orugstores - FRRIERS RNy 0.4%
# who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE ESEA ¥ who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE mSEA
= 3h f hi
SEA  DMA  Scarborough R12026: Mar25-Mar26  Qual Intab 65 ~hars of "Ey":h"i":g *ng
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. - L

[((((Age: 18 - 29) AND (Level of education: High school graduate (12th grade or GED) OR Level of education: Some college credit (no degree) OR Level of education: Some college (AA/Associates or 1-3 years of college))) AND (Lifestyle changes/events personally plan to do next 12 mths: Go back to school (for degree/certification)
OR Wavs used Internet/apps past 30 davs on anv device:Lifestvle: Education (research schools, application, financina))) AND Currently enrolled/attendina classes at a colleae/universitv: No)l



Top-13 Out-of- Hame Media (Persons & % Reach): GEN-Z (P18 29)
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182,409 or 84.% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE spend an average of 44.6 minutes per day driving, seeing Billboards and Signs. 54.7% Listen
to Local Radio Stations Out-of-Home for an average of 30.4 minutes/d

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): GEN-Z (P18-29)
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6,462,297 or 68.7% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE
spend an average of 41.6 minutes per day driving, seeing Billboards and Signs representing 24.2% of all
Time Spent with Ad-Supported Out-of-Home Media.
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197,861 or 75.8% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE

spend an average of 49. minutes per day driving, seeing Billboards and Signs representing 27.1% of all Time
Spent with Ad-Supported Out-of-Home Media.
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131,153 or 60.8% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE
spend an average of 38.1 minutes per day driving, seeing Billboards and Signs representing 16.5% of all
Time Spent with Ad-Supported Out-of-Home Media.
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74,965 or 48.% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE
spend an average of 32. minutes per day driving, seeing Billboards and Signs representing 12.6% of all Time
Spent with Ad-Supported Out-of-Home Media.
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182,409 or 84.% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE
e @ P Hx spend an average of 44.6 minutes per day driving, seeing Billboards and Signs representing 33.7% of all
a 7 ime Spent with Ad-Supported Out-of-Home Media.
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197,861 or 75.8% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE spend an average of 49. minutes per day driving an average of 28.5 miles each day and are
P18-29 173.6% more likely to use Bishop Ford Freeway than the Metro average.
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): GEN-Z (P18-29)
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131,153 or 60.8% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE spend an average of 38.1 minutes per day driving an average of 22.2 miles each day and are
224.3% more likely to use Route 50/New York Avenue than the Metro av

Top-26 Employment Zip Codes: GEN-Z (P18-29)
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74,965 or 48.% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE spend an average of 32. minutes per day driving an average of 18.6 miles each day and are
226.7% more likely to use 6th Avenue (Puyallup) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): GEN-Z (P18-29)
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): GEN-Z (P18-29)
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182,409 or 84.% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE spend an average of 44.6 minutes per day driving an average of 26. miles each day and are
102.% more likely to use Washington Street than the Metro average.
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2,829,518 or 30.1% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day
representing 28.1% of all time spent daily with All forms of Print Medi
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‘ 93,471 or 35.8% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
Ol c “I DEGREE read Local Daily Newspaper(s) (Daily+Sunday) for an average of 13.4 minutes every day
g"‘ § P18—29 representing 31.9% of all time spent daily with All forms of Print Media.
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P1B 29

71,270 or 33.% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.3 minutes every day
representing 27.3% of all time spent daily with All forms of Print Media.
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61,021 or 39.% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.6 minutes every day
representing 25.1% of all time spent daily with All forms of Print Media.
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51,561 or 23.7% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE read Local Daily Newspaper(s) (Daily+Sunday) for an average of 18.4 minutes every day
representing 29.6% of all time spent daily with All forms of Print Media.
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